


Search engines like Yahoo and MSN, present both crawler based and human powered results. These are
known as hybrid search engines.

How does SEO work?

While the algorithm of each engine may be different, they all look for the similar things:
o Location of keywords:

Search engines first check title tags, headlines, and the first two paragraphs for keyword matches.
Keywords are the cornerstone of every SEO campaign.

o Frequency of keywords:

The search engine checks how often a word appears on a page. The more frequently the word appears
the more relevant is the site.

o Link popularity:
Increase in the relevant, external, qualified inbound links to other websites.

An SEO campaign can be broken down into 7 basic functions as shown in the table below:
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The right keywords have to be identified
first. These are words related to the site
and ‘USED’ by surfers while finding your
service or product.

Here the websites ranking high for the
keywords selected are reviewed for their
link structure optimization method and
incoming links.

In this stage the website is thoroughly

3 Page optimization optimized with meta tags, body text,

1 | Keyword Identification

2 | Competition Analysis

internal links.
4 Link building Qqallfled incoming links are generated in
This step.
5 Submissions The web pages are systematically submitted to

various search engines and directories.

The results are observed over a period of time

6 | Analysis & Tweaking | depending on the rankings and traffic trends the
website is tweaked up.

Throughout the course of the optimization, web
7 Reporting stats have to be observed and tactics have to be
changed based on the traffic trends.










	Benefits of SEO:
	Long term visibility
	Familiarity with the company
	Targeted traffic



